
November 6-9, 2025  
New Orleans



The Community Grants Program supports 
nonprofits nationwide that offer culinary, 

nutrition, and arts education, focusing on life 
skills, mentorship, and basic needs to 

empower youth

The Aarón Sánchez Impact Fund provides 
culinary arts education and human services 

programming for Latino youth.

Emeril’s Culinary Garden & Teaching 
Kitchen is a national education initiative 
created to enrich the lives of elementary 

and middle school children through a fun, 
fresh perspective on food.

Emeril Lagasse Foundation creates opportunities to inspire, 
mentor and enable youth to reach their full potential.

We support thousands of youth each year through three programs:



Fundraising Weekend: Thursday

Grand Marshal 
Patron Dinner
Meril Restaurant

On Thursday, enjoy a kickoff like no other! Delight in an intimate multicourse tasting 
menu paired at Chef Emeril Lagasse’s restaurant in the heart of downtown.



Fundraising Weekend: Friday 

Beneficiary 
Luncheon
 
New Orleans Center for Creative Arts

Champagne &
Caviar Happy Hour

 

Meet the students who your generosity benefits while enjoying a student-
prepared lunch along with wine tasting from Emeril Lagasse Foundation 
Board of Directors and Advisory Council vintners.

The Misi, New Orleans

Join us at The MISI for a festive happy hour featuring an elegant offering of 
champagne, caviar and light bites with a New Orleans flair. Lively sounds 
from a jazz trio will accompany the evening. Take in stunning views of the 
French Quarter before heading to dinner on your own.



Reception & Gala Dinner 

Carnivale du Vin’s live auction has been named a “Top Ten US Charity Wine Auction” by 
Wine Spectator. Join in the philanthropic excitement with the opportunity to bid on great 
wines, collectible luxury items, unforgettable experiences and travel opportunities.

Fundraising Weekend: Saturday

Carnivale du Vin 
Gala

Luxury Wine & Experience Auction

The evening at Four Seasons New Orleans starts with champagne, followed by bites and 
sips from our all-female chef and wine krewe:  

 Chefs | Ana Castro, Ashley Christensen, Gail 
Simmons, Meg Bickford, Emilie Van Dyke and 
Kristen Kish  

 Vintners | A. Rafanelli Winery, Alpha Omega, 
Bremer Family Winery, Crocker & Starr, Domaine 
Serene, Penner-Ash Wine Cellars and Somnium

The night continues with a multi course wine dinner prepared by Chef Emeril’s culinary 
team and the students of NOCCA’s culinary program. 



New Orleans Culinary & 
Hospitality Institute

Fundraising Weekend: 
Sunday

Farewell 
Brunch

The weekend concludes with a Farewell Brunch hosted by 
Chef Aarón Sánchez, featuring our scholarship students who 
attend New Orleans Culinary & Hospitality Institute.

Meet Chef Aarón and hear firsthand from the students your 
support is impacting.



Weekend Package Levels
Royal Court Sponsor | $40,000
• Please inquire for availability

Grand Marshal Patron | $8,000
• 3-night stay at Four Seasons New Orleans 
• 2 seats at Grand Marshal Patron Dinner 
• 2 invitations to Beneficiary Luncheon
• 2 tickets to Champagne & Caviar Happy Hour
• 2 seats at Carnivale du Vin Gala
• 2 invitations to Farewell Brunch

Weekend Reveler Couple | $5,000
• 2 invitations to Beneficiary Luncheon
• 2 tickets to Champagne & Caviar Happy Hour
• 2 seats at Carnivale du Vin Gala

Captain’s Table | $15,000
• 10 seats (1 Table) at Carnivale du Vin Gala



Wknd Presenting Sponsor | $100,000
• Please inquire for availability

Event Presenting Supporter | $35,000
• 6 Invitations to Beneficiary Luncheon
• 6 Tickets to the Champagne & Caviar Happy Hour
• 6 seats at Carnivale du Vin Gala
• Premium brand exposure as outlined on previous pages.
• Presenting supporter of one signature weekend event, highlighted 

in all marketing material.
• Premium activation location opportunity

Weekend Supporter | $15,000
• 2 Invitations to Beneficiary Luncheon
• 6 Tickets to the Champagne & Caviar Happy Hour
• 6 seats at Carnivale du Vin Gala
• Premium brand exposure as outlined on previous pages.

Weekend Corporate Levels

Please note that the Emeril Lagasse Foundation 
team would be delighted to customize support 
levels based on your support capacity and 
brand intentions.

We invite you to reach out personally to discuss 
the best strategy. 



Hospitality Gifting Suite 
• Weekend guests are invited to visit the gifting suite to receive specialty 

goods from the weekend sponsors. Option to provide a branded item or 
gift for 250 households or 400 individuals. 

Auction Donation
We invite you to honor our fundraising weekends by being featured in our 
celebrated live or silent auction.  

Silent auction donors:
• Featured on our online bidding website 
• Logo placement in auction catalog

Live auction donors:
• Receive highlighted brand exposure during the auction 
• Full-page feature in our print, online and on-screen catalogs 

including donation description and logo placement

Event Activation 
• Showcase products during an event over the fundraising weekend. 

Foundation staff can discuss or create a special opportunity.

Showcase Opportunities 



Our Guest Demographic

64% married

1/3 married with children

55% female

60% over the age of 45

1/3 of constituent’s children are 
teens or older

Nationwide constituents with heavy 
attendance from CA, TX, NC, FL, AZ and 
LA 

67% have an affinity for premium 
brands

Have twice the net worth

Majority of our donors have a net worth 
over $1M

Influencers
37x more influential on social 
channels and in their communities

Ownership & Management

Work in a management position (1.9x) or an 
ownership position (1.5x)

Exhibit purchasing behavior:

Men’s & Women’s Fashion, Home & Garden, 
Travel, Premium Food & Beverage Brands, 
Outdoor Sports, Health & Wellness



On and Offsite Brand Exposure
Post-event media outlets include Wine Spectator, 
People, New York Post, Los Angeles Times, Fox 
News, Food & Wine, Times-Picayune, Forbes, and 
Esquire

6,416 Foundation Email 
Subscribers

11,449 Facebook 
Followers

10,270 Instagram 
Followers

@emerilorg

Please find a few examples of how you may be featured before, during and after 
the celebratory weekend.

• Guest Communication
• Pre-Event Guest Emails
• Pre-Event Solicitation Email
• Post-Event Thank You Guest Email

• Print & Digital Signage Materials
• Weekend Wine Listing shared in all welcome amenities and in the 

hospitality suite
• Hospitality Kits shared with all guests digitally 
•  Weekend Auction Catalog with sponsor suite, vintner listing and event 

details
• Printed menus, sponsor suite signage, brand signage
• Digital screens at each event featuring sponsor suite
• Mobile bidding website for silent auction

•  Social Media 
• Live stories, tagging participating parties featuring event activations, 

pouring stations and special moments
• Sponsor thank you tags under all event posts on @emerilorg

• Featured in person to 400 of our weekend guests and then another 800 
through our event emails



Brand Exposure: Digital & 
Social Media

CarnivaleduVin.com

Social Media posts from @emerilorg



Brand Exposure: On-Site 
Sponsor Signage

Beneficiary Luncheon 
Pop Up Signage and  

Trifold Menu

Hospitality Suite

Pop Up Signage 
Throughout



Brian Kish

President
bkish@emeril.org

Celeste Baer

Communications 
Manager

jvairin@emeril.org

Sarah Bolotte 
Montgomery

Director of Events
smontgomery@emeril.org

Please know that by committing to the Emeril Lagasse Foundation, you are joining our philanthropic 
efforts to create opportunity for the young people who need it most. Your participation can make a 
difference and enhance the lives of youth. 

Thank you for your consideration.

Katherine Odell

Advancement Services
Manager

kodell@emeril.org

Joshua Vairin

Chief Advancement Officer
cbaer@emeril.org

Maria Hill

Event 
Coordinator

mhill@emeril.org
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